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. Different fonts give different
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. Shop A’ s menu looks pretty
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. Fonts are the designs of .

. When I was a high school student, I became interested
. Look the menus of two pancake shops.

. Both menus show the pancakes.

them.



7. This shop is good lunch with my friends.
8. Shop B’ s menu looks stylish and
9. Our impression it changes.

10. Fonts play an important role communication.
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1. When I was a high school student, I became interested in them.
2. Look at the menus of two pancake shops.
3. Both menus show the same pancakes.

4. When we see the same information in different fonts, our impression of it

changes.
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. Fonts are the designs of letters.

. Different fonts give different impressions.

. When I was a high school student, I became interested in them.
. For some people, Shop A’ s menu looks pretty and casual.

. They may think, “This shop is good for lunch with my friends.”
. For others, Shop B’ s menu looks stylish and fancy.

. They may think, “This shop serves expensive pancakes.”

. I should come here for a special event.
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. When we see the same information in different fonts, our impression of it

changes.

10. Fonts play an important role in communication.
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are / the designs / fonts / of letters /.
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give / different fonts / different impressions / .
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interested / became / in them / I / when / was / a high school student / 1/ .
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the menus / look / two pancake shops / at/ of /.
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show / both menus / the same pancakes /.

L ZDIFIFREBET VFFTHDITE,

is / this shop / lunch / good / with my friends / for /.
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expensive pancakes / this shop / serves /.
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play / fonts / an important role / communication / in / .
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. What are fonts?

. What do different fonts give?

. When did the writer become interested in fonts?

. What do both menus show?

. How does Shop A’ s menu look for some people?

. How does Shop B’ s menu look for others?

. What happens when we see the same information in different fonts?

. What role do fonts play in communication?
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. Fonts are the designs of shops.
2.
3.

Different fonts give different impressions.

The writer became interested in fonts when he or she was an elementary school

student.

4.
5.
6.
7.
8.

The two menus show different pancakes.

Shop A’ s menu may look pretty and casual.

Shop B’ s menu may look stylish and fancy.

Fonts do not change our impression of information.

Fonts play an important role in communication.
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1. “I became interested in them.” OEKE U TREBETLEDEEDLRI,
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2. “This shop is good for lunch with my friends.” DEkE UTREBETREDEZETRI,
A ZOIBIFRZBESVFTEHDIZE,
B. ZOEIFRZBIZBRETE>TVD,
C. ZDJEIXRELD-DIZBEEEES,
D. ZOIEIFBEITIEE A,
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4. “Fonts play an important role in communication.” D&KL U TRE B /LE DERVLRX
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. the designs of letters

. different impressions
. a high school student
. two pancake shops

. the same pancakes

. lunch with my friends
. a special event

. the same information

© 00 I O O b~ W N

. our impression of it

10. an important role
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. Fonts are the designs of letters.

. Different fonts give different impressions.

. When I was a high school student, I became interested in them.
. Look at the menus of two pancake shops.

. Both menus show the same pancakes.

. This shop is good for lunch with my friends.

. This shop serves expensive pancakes.

. Fonts play an important role in communication.
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. They are the designs of letters.

. They give different impressions.

. When he/she was a high school student.
. They show the same pancakes.

. It looks pretty and casual.

. It looks stylish and fancy.

. Our impression of it changes.

o I O O s~ W N

. They play an important role in communication.
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1. Fonts are the designs of letters.

2. Different fonts give different impressions.

3. When I was a high school student, I became interested in fonts.
4. This shop is good for lunch with my friends.

5. Fonts play an important role in communication.



